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Summary 

 According to a meta-analysis spanning several decades, empathy in college students appears to 

be on the decline overall (Konrath, O'Brien, and Hsing, 2010).  Notably, however, empathy and related 

interpersonal skills are increasingly in demand by employers in today’s job market, and popular press 

articles quoting CEOs have even reported on this for Fortune and Forbes magazines (e.g., Colvin, 2014).  

Empathy and emotional intelligence are argued to be central to effective leadership and hiring 

employees who exhibit empathy confers significant benefits for organizations (George, 2000).  Given 

the value of empathy in the workplace, college students benefit from opportunities to develop greater 

empathy both personally and professionally. 

 Service learning offers a unique opportunity to meet several crucial learning objectives.  Service 

learning provides valuable volunteer service to one’s community while connecting their volunteer 

experience with classroom curricula to develop deeper levels of learning.  Through student reflective 

writing at various stages of their service work, students demonstrate better learning and a significant 

boost in their empathy (Wilson, 2011).  Service learning may also function as an important practical tool 

for getting students connected with real-world organizations and potential employers who value students 

with skills provided by an undergraduate psychology education.  Finally, by venturing off-campus and 

seeing professionals in their organizational roles, students may come to better understand career paths 

and better direct their future academic and employment goals.   

 

Participant Idea Exchange Questions: 

1) What types of organizations exist in your community, and how are the services they provide or 

their needs related to your course content or themes?  

2) How can we further deepen empathy building for service learning students and better prepare 

them to become interpersonally skilled employees and thoughtful citizens? 

3) What are some important ways that we can protect students, clients, our academic institutions, 

and ourselves from potential pitfalls when designing effective service learning assignments? 
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