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CURRICULUM VITAE 
Kathleen D. Vohs 

 
Office Address 
3-150 321 19th Ave S. 
Carlson School of Management 
University of Minnesota 
Minneapolis, MN 55455 
 
Office phone: 612-625-8331 
Departmental fax: 612-624-8804 
Email: vohsx005@umn.edu 
 
Education 
Dartmouth College   Ph.D., Psychological and Brain Sciences, 2000 
Gustavus Adolphus College           B.A., summa cum laude, 1996 
 
Employment Experience 
• Case Western Reserve University, Post-Doctoral Fellow, 2000-2002 
• University of Utah, Post-Doctoral Fellow, 2002-2003 
• University of British Columbia, Sauder School of Business, Canada Research Chair in 

Marketing Science and Consumer Psychology, Assistant Professor of Marketing, Associate 
Faculty in Psychology, 2003-2005 

• University of Minnesota, Carlson School of Management, Assistant Professor, 2005–2008 
• University of Minnesota, McKnight Land-Grant Professor, 2007 – 2009 
• University of Minnesota, McKnight Presidential Fellow, Associate Professor, 2008 – 2011 
• University of Minnesota, Carlson School of Management, Professor, 2011-present  
• University of Minnesota, Carlson School of Management, Land O’ Lakes Professor of 

Excellence in Marketing, 2011-2014  
• Honorary Chair in Experimental Consumer Research, Department of Marketing, Faculty of 

Economics and Business, Groningen University, July 2012 – present 
• University of Minnesota, Carlson School of Management, Land O’ Lakes Chair in 

Marketing, 2014 — present 
• University of Minnesota, Distinguished McKnight University Professor, 2016 — present     
 
Honors and Awards 
• Named one of 25 Top Behavioral Economists by thebestschools.org, a member of the 

National Association for College Admission Counseling, 2018 
• Faculty of the Year, as voted by the graduating class of part-time MBA students, 2018 
• Distinguished Scientist Award, Society for Consumer Psychology (SCP), 2018 
• Inaugural speaker, joint psychology/marketing annual seminar, Ohio State University, 2018 
• Highly Cited Researcher, Thomson Reuters ISI Web of Science, 2017. According to their 

website, this honor is bestowed to the top 1% of scholars worldwide in terms of citations  
• Keynote speaker, Eastern Psychological Association, 2017  
• Business Week Undergraduate Faculty of the Year Nominee, 2017 
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• Professor Dame Sandra Dawson Honorary Visiting Professorship, Judge Business School, 
University of Cambridge, UK (Honorary Fellow, Cambridge Sidney Sussex College), 2016 

• Awarded the University of Minnesota Distinguished McKnight University Professor, 2016  
• Faculty of the Year, as voted by the graduating class of part-time MBA students, 2016 
• Midwestern Psychological Association's (MPA) Presidential Speaker, 2016 
• Society for Personality and Social Psychology (SPSP) annual meeting featured presentation, 

2016 
• Highly Cited Researcher, Thomson Reuters ISI Web of Science, 2016. According to their 

website, this honor is bestowed to the top 1% of scholars worldwide in terms of citations  
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2016 
• Highly Cited Researcher, Thomson Reuters ISI Web of Science, 2015. According to their 

website, this honor is bestowed to the top 1% of scholars worldwide in terms of citations  
• Top Researcher Award, Carlson School of Management, University of Minnesota, 2015 
• Best Presentation of the Year, Marketing Science Institute (MSI), 2015  
• Association for Consumer Research (ACR) annual meeting post-tenure workshop speaker, 

2015 
• Featured in SPSP Member Spotlight, 2015 
• Editorial Board member, Journal of Personality and Social Psychology: Intergroup 

Relations and Group Processes, 2015 to 2017 
• Association for Consumer Research Post-Tenure Workshop speaker, 2015 
• Society for Personality and Social Psychology Spotlighted Member, 2015 
• Google SciFoo invitee and chosen speaker, Mountain View, CA, 2015  
• Keynote speaker, Psychology Outside the Box conference, Ottawa, 2015 
• Awarded the Land O’ Lakes Chair in Marketing, 2014 
• 10th most cited researcher according to Journal of Marketing Education, 2014 
• Named one of 7 Breakthrough Business Thinkers to Watch, Inc.com, 2014 
• Top productive author in premier marketing journals 2010-2014, American Marketing 

Association, (AMA), 2014 
• Featured in book “How to Publish High Quality Research,” American Psychological 

Association, (APA), 2014 
• University of Miami (OH) Elizabeth Burckhardt Distinguished Speaker, Farmer School of 

Business and Department of Psychology, 2014 
• St. Olaf College Juta R. Millert Memorial Distinguished Lecturer, Department of 

Psychology, 2014 
• Minnesota Public Radio’s Green Line Scholarship Expert, 2014  
• Association for Psychological Science, Convention Program Social Psychology Chair, 2014-

2017 
• One of the 40 Best Business School Professors Under 40, Poets and Quants, 2014 
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2014 
• Anneliese Maier Research Award from the Alexander von Humboldt Foundation, German 

Federal Ministry of Education and Research. €250,000 (~$340,000), direct costs, 2014-2019 
• Russell Sage Foundation fellow, 2013-2014 
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• One of the Top 6 Psychology Findings of 2013, thedailymuse.com, for Vohs, Redden, and 
Rahinel, 2013, Psychological Science.  

• One of the 15 Best Behavioral Science Graphs of 2010-2013 for Hofmann, Vohs, and 
Baumeister, 2013, Psychological Science.  

• One of the Top Scientific Insights of 2013 from the Science of a Meaningful Life for 
Baumeister, Vohs, Aaker, and Garbinsky, Journal of Positive Psychology.  

• American Marketing Association DocSig "Top Author Productivity for 2009-2013.  
• Winner of 2013 Free Will Essay Prize, Templeton Foundation: Shariff and Vohs (2014) 

“What Would You Do If You Didn’t Have Free Will?” Scientific American 
• “Star Series” Speaker, Bocconi University, 2013 
• “Does High Self-esteem Cause Better Performance, Interpersonal Success, Happiness, or 

Healthier Lifestyles?” (Baumeister, Campbell, Krueger, & Vohs, 2003): #1 most cited article 
per year of any APS journal article, and most cited APS journal article published in the 10 
years since its publication 

• Selected as mentor by the Graduate Student Council, Society for Personality and Social 
Psychology (SPSP), 2013 

• USC Marshall School of Business Distinguished Marketing Ph.D. Mentor, 2013 
• Honorary Chair in Experimental Consumer Research, Faculty of Economics and Business, 

Groningen University, January 2012 – present  
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2012 
• American Marketing Association’s Sheth Consortium faculty fellow, 2011 
• Editorial Review Board member, Journal of Experimental Psychology: General, 2011-2016 
• Named Land O’ Lakes Professor of Excellence in Marketing, 2011-2016 
• Gustavus Adolphus College’s Distinguished Kendall lecture, 2011 
• Affiliated faculty of the University of Minnesota Law School, 2011 
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2011 
• Elected as Fellow, Society for Personality and Social Psychology, 2010 
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2010 
• Minnesota Psychological Association Distinguished Scholar lecture, 2010  
• Top researcher award; Carlson School of Management, University of Minnesota, 2009 
• Outstanding reviewer award from Journal of Consumer Research, 2010   
• Editorial Board member, Journal of Personality and Social Psychology: Attitudes and Social 

Cognition, 2011 to present  
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2009 
• Best of 2009: "Study: Your Brain Thinks Money is a Drug." National Public Radio 
• Editorial Review Board member, Journal of Experimental Social Psychology, 2009-2014 
• Society for Medical Decision Making annual meeting travel award, 2009 
• Associate, Behavioral and Brain Sciences, 2009  
• Elected as Fellow, Society for Experimental Social Psychology, 2009 
• Elected as Fellow, Association for Psychological Science, 2009 
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• Editorial Review Board member, Psychological Science, 2009-present 
• Editorial Review Board member, Journal of Neuroscience, Psychology, and Economics, 

2009-present 
• McKnight Presidential Fellowship, University of Minnesota, 2008-2011 
• International Society for Self and Identity Outstanding Early Career Award, 2009 
• SAGE Young Scholars Award, in conjunction with the Foundation for Social and Personality 

Psychology, 2008 
• Honorable mention, Theoretical Innovation Prize, Society for Personality and Social 

Psychology (SPSP), with Baumeister, Dewall, and Zhang, 2008 
• Early Career Award Finalist, International Society for Self and Identity, part of the Society 

for Personality and Social Psychology (SPSP), 2008  
• Editorial Board member Journal of Consumer Research, 2008 to 2018 
• Editorial Board member, Journal of Personality and Social Psychology: Intergroup 

Relations and Group Processes, 2007 to 2014 
• University of Minnesota, Carlson School Faculty Media Star Award, 2007 
• Advisory Board Member, University of Minnesota Law School Institute for Law and 

Rationality, 2007 
• McKnight Land-Grant Professorship, University of Minnesota, 2007-2009 
• Member of the graduate faculty, Interpersonal Relationships Research, University of 

Minnesota 
• Selected as mentor by the Graduate Student Council, Society for Personality and Social 

Psychology (SPSP), 2007  
• Affiliate Member, Center for Cognitive Sciences, University of Minnesota, 2006  
• Associate Member, Interpersonal Relationships research stream, Institute for Child 

Development, University of Minnesota, 2006  
• First Decade Award Finalist, Gustavus Adolphus College, 2006 
• International Affiliate, Centre for Research on Self and Identity, University of Southampton, 

England, 2005 
• Center for Advanced Study in the Behavioral Science Summer Scholar: Institute on 

Emotions and Decision Making, 2004 
• MENSA Award for Research in Excellence, with Schmeichel and Baumeister, 2004 
• Canada Research Chair in Marketing Science and Consumer Psychology, 2003  
• Editorial Board member Journal of Personality and Social Psychology: Personality 

Processes and Individual Differences, 2003 to 2009 
• 1st Alumni Recognition Address, Gustavus Adolphus College, 2003 
• Finalist, Nicosia Award, Best Competitive Paper, Assoc. for Consumer Research, 2002 
• Hannah T. Croasdale Graduate Scholar Award, Dartmouth College, 2000 
• American Psychological Association (APA) Dissertation Research Award, 1999 
• Society for Personality and Social Psychology (SPSP) Student Travel Award, 1999 
• Society for Personality and Social Psychology (SPSP) Student Travel Award, 1998 
• Phi Beta Kappa Society, 1996  
 
Research Grants 
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• "Self-Regulatory Resources and Interpersonal Functioning," K. D. Vohs (PI). Individual 
Post-Doctoral National Research Service Award, National Institutes of Mental Health, 
#MH12794. Funding period July 2000 to July 2003.  

 
• “Effects of Money on Self and Identity,” K. D. Vohs (PI). Humanities and Social Science 

Research Grant/ HSS Small Grants Bridging Program. Funding period October 2003 – 
March 2004. $2,000 CND. 

 
• “Self-Esteem and Purchasing Decisions,” K. D. Vohs (PI), HSS Small Research Award. 

Funding period April 2004 – April 2005. $1,294.49 CND. 
 
• “Effects of Money on Control, Efficacy, Power, and Behaviour,” K. D. Vohs (PI). Social 

Sciences and Humanities Research Council of Canada. Funding period 2003-2005. $97,000 
CND. 

 
• “Destructive Effects of Social Rejection,” R Baumeister (PI); K. D. Vohs, Consultant. 

National Institutes of Health, #MH65559. $960,621. Funding period 2003 – 2007. 
 
• “On Resisting and Yielding to Temptation: A Resource-Depletion Account of the Impact of 

Social Influence Techniques,” Dr. Bob Fennis (PI); K. D. Vohs, Consultant. Netherlands 
Organization for Scientific Research (NWO). Funding period 2005 – 2009. $169,000 Euro. 

 
• “Making Choices and Self-Control,” K. D. Vohs (PI). Institute for Research in Marketing, 

Carlson School of Management, University of Minnesota. Summer 2006. $3,428. 
 
• “A Tripartite Model of Compulsive Spending: What Predicts Who Will Develop 

Overspending Problems?” K. D. Vohs (PI). Transformative Consumer Research Grant, 
Association for Consumer Research. Funding period 2006 – 2008. $2,500. 

 
• “The Importance of Self-Regulation for Preventing Skin Cancer,” K. D. Vohs (PI). 

American Cancer Society Institutional Research Grant. Funding period January 2007 – 
December 2007. $18,345. 

 
• “The Neuroanatomical Basis of Anti-Drug Media Messages: The Impact of Effectiveness 

and Risk Factors,” A. W. MacDonald & M. Yzer (co-PIs), K. D. Vohs (I). National Institutes 
of Drug Abuse (NIH). Funding period September 2007 – April 2012. $1,120,000. 

 
• “The Role of Self-Control and Exchange-Based Processes in Close Relationships,” K. D. 

Vohs (PI). Netherlands Organization for Scientific Research (NWO). Funding period 2008. 
$9,000 Euro. 

 
• “The Economics and Psychology of Deductibles and the Coverage Gap in Medicare Part D," 

K. D. Vohs & R. J. Town (PIs), Medical Industry Leadership Institute of Carlson School of 
Management, University of Minnesota. Funding period 2009-2010.  $19,229. 
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• “Draining the Will for Peace or War: Understanding How Social Influence and Self-
Regulation Processes Interact in Conflict,” W. Louis (PI), J. Smith (I), & K. D. Vohs (I), 
Australian Research Council Discovery Projects. Funding period 2009 – 2013. $90,000(AU). 

 
• “A Multi-Dimensional Construct and Measurement Scale of Impulse Purchases,” K. A. 

Machleit, F. R. Kardes, J. B. Dinsmore, & K. D. Vohs. Marketing Science Institute (MSI). 
Funding period 2011 – 2013. $7,667. 

 
• “The Psychology of Free Will: Beliefs about Free Will and Behavioral Effects of Altering 

those Beliefs,” K. D. Vohs, T. Nadelhoffer, E. Nahmias, & J. Schooler (PIs), John 
Templeton Foundation. Funding period 2011-2013. $293,209. 

 
• “From Free Will Beliefs to Virtuous Behaviors,” R. F. Baumeister & K. D. Vohs (PIs), John 

Templeton Foundation. Funding period 2012- 2014. $249,599. 
 
• “The Symbolic Meaning of Money and Control: Research on Money as a Psychological 

Resource Used in Self-Regulation,” A. Gasiorowska (PI), K. D. Vohs, T. Zaleskiewicz, & P. 
Kesebir (co-PIs). Polish National Science Center. Funding period 2014-2016. 332,440 PLN 
(ca. $110,000 USD). 

 
• “The Consequences of the Repeated Activation of the Concept of Money,” A. Kuzminska 

(PI) and K. D. Vohs (I). Polish National Science Center. Funding period 2014-2016. 67,040 
PLN (ca. $22,100 USD). 

 
• “Adaptive Prospection: Wisdom, Intensity Bias, and Forecasting Accuracy,” I. Grossmann 

and K. D. Vohs (PIs). John Templeton Foundation. Funding period 2014-2016. $164,676. 
 
• “Endocrinal Reactions to Handling Money and their Effect on Risk Tolerance,” J. Dinsmore 

(PI), E. Stenstrom, J. Kunstman, and K. D. Vohs (Is). Wright State University/Rike 
Consumer Research Foundation. Funding period 2015-2017, $14,280. 

 
• “Complementary Benefits of First- and Third-Person Perspectives for Self-Control,” E. J. 

Masicampo, S. Nichols, & K. D. Vohs (PIs). John Templeton Foundation. Funding period 
2015-2017, $201,491.  

 
• "Cognitive and Self-Regulatory Mechanisms of Obesity Study (COSMOS)”. M Hawkins 

(PI), K. D. Vohs (Consultant). National Institute of Diabetes and Digestive and Kidney 
Diseases. Funding period 2015-2020. $852,157 (Direct Costs). 

 
• "Fighting Over-Indebtedness: Self-Regulation and the Consumer Environment.” M. Ferreira, 

PI, K. D. Vohs, co-I. Portuguese Science Foundation. Funding period 2015-2018. $217,000 
(Direct Costs). 
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• “Eat the Rich: On the moral motivation to punish the beneficiaries of inequality rather than 
help its victims.” Shariff, A., Aknin, L., Lee, K., & K. D. Vohs (PIs). Tobin Project on 
Inequality. Funding period 2016-2018. $20,000.  

 
Teaching Grants 
• Teaching/Professional Development Grant. Office of the Dean, University of Minnesota 

Carlson School of Management ($3,030). Funding period 2016-2017. 
 
Conference Grants  
• Emotion and Decision Making Conference. G. Loewenstein, R. F. Baumeister, and K. D. 

Vohs (PIs). University of California-Berkeley July 08 – 14, 2005. Sponsored by Russell Sage 
Foundation. ($20,000). 

 
• The Meaning of Money: State of the Field Conference. K. D. Vohs (PI). Russell Sage 

Foundation, Winter 2013. Sponsored by Russell Sage Foundation ($16,000), Wells Fargo 
Bank ($20,000), and the Carlson School of Management’s Institute for Research in 
Marketing ($2,500).  

 
Refereed Articles 
1. Vohs, K. D., Bardone, A.M., Joiner, T.E., Jr., Abramson, L.Y., & Heatherton, T.F. (1999). 

Perfectionism, perceived weight status, and self-esteem interact to predict bulimic symptoms: 
A model of bulimic symptom development. Journal of Abnormal Psychology, 108, 695-700. 

 
2. Vohs, K. D., & Heatherton, T.F. (2000). Self-regulatory failure: A resource-depletion 

approach. Psychological Science, 11, 249-254. 
 
3. Heatherton, T.F., & Vohs, K. D. (2000). Interpersonal evaluations following threats to self: 

Role of self-esteem. Journal of Personality and Social Psychology, 78, 725-736. 
 
4. Joiner, T.E., Jr., Vohs, K. D., & Schmidt, N.B. (2000). Social appraisal as correlate, 

antecedent, and consequence of mental and physical health outcomes. Journal of Social and 
Clinical Psychology, 19, 336-351. 

 
5. Joiner, T.E., Jr., Vohs, K. D., & Heatherton T.F. (2000). Three studies on the factorial 

distinctiveness of binge eating and bulimic symptoms among non-clinical men and women. 
International Journal of Eating Disorders, 27, 198-205. 

 
6. Bardone, A.M., Vohs, K. D., Abramson, L.Y., Heatherton, T.F., & Joiner, T.E. (2000). The 

confluence of perfectionism, body dissatisfaction, and low self-esteem predicts bulimic 
symptoms: Clinical implications. Behavior Therapy, 31, 265-280. 

 
7. Vohs, K. D., & Heatherton, T.F. (2001). Self-esteem and threats to self: Implications for self-

construals and interpersonal perceptions. Journal of Personality and Social Psychology, 81, 
1103-1118. 
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8. Baumeister, R.F., Catanese, K., & Vohs, K. D. (2001). Is there a gender difference in 
strength of sex drive? Theoretical views, conceptual distinctions, and a review of relevant 
evidence. Personality and Social Psychology Review, 5, 242-273.  

 
9. Vohs, K. D., Heatherton, T.F., & Herrin, M. (2001). Disordered eating and the transition to 

college: A prospective study. International Journal of Eating Disorders, 29, 280-288. 
 
10. Baumeister, R.F., Bratslavsky, E., Finkenauer, C., & Vohs, K. D. (2001). Bad is stronger 

than good. Review of General Psychology, 5, 323-370.  
 
11. Vohs, K. D., Voelz, Z.R., Pettit, J.W., Bardone, A.M., Katz, J., Abramson, L.Y., Heatherton, 

T.F., & Joiner, T.E., Jr. (2001). Perfectionism, body dissatisfaction, and self-esteem: An 
interactive model of bulimic symptom development. Journal of Social and Clinical 
Psychology, 20, 476-497. 

 
12. Baumeister, R.F., & Vohs, K. D. (2002). The collective invention of language to access the 

universe of possible ideas. Behavioral and Brain Sciences, 25, 675-676. 
 
13. Vohs, K. D., & Schmeichel, B.J. (2003). Self-regulation and the extended now: Controlling 

the self alters the subjective experience of time. Journal of Personality and Social 
Psychology, 85, 217-230. 

 
14. Vohs, K. D., & Heatherton, T.F. (2003). The effects of self-esteem and ego threat on 

interpersonal appraisals of men and women: A naturalistic study. Personality and Social 
Psychology Bulletin, 29, 1407-1420. 

 
15. Baumeister, R.F., Campbell, J.D., Krueger, J.I., & Vohs, K. D. (2003). Does high self-

esteem cause better performance, interpersonal success, happiness, or healthier lifestyles? 
Psychological Science in the Public Interest, 4, 1-44. 

 
16. Schmeichel, B.J., Vohs, K. D., & Baumeister, R.F. (2003). Intellectual performance and ego 

depletion: Role of the self in logical reasoning and other information processing. Journal of 
Personality and Social Psychology, 85, 33-46.  

 
17. Joiner, T.E., Jr., Vohs, K. D., Katz, J., Kwon, P., & Kline, J.P. (2003). Excessive self-

enhancement in roommate relationships: Her virtue is his vice? Self and Identity, 2, 21-30. 
 
18. Joiner, T.E., Jr., Vohs, K. D., Rudd, M.D., Schmidt, N.B., & Pettit, J.W. (2003). Problem-

solving and cognitive scars in mood and anxiety disorders: The sting of mania. Journal of 
Social and Clinical Psychology. 22, 192-212. 

 
19. Schuchardt, J., DeVaney, S., Vohs, K. D., Faber, R.J., Gutter, M., & Finke, M. (2003). The 

economic and psychological determinants of household savings behavior. Consumer 
Interests Annual, 49, 230-231. 
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20. Vohs, K. D., & Heatherton, T.F. (2004). Ego threat elicits different social comparison 
processes among high and low self-esteem people: Implications for interpersonal 
perceptions. Social Cognition, 22, 168–191. 

 
21. Baumeister, R.F., Zhang, L., & Vohs, K. D. (2004). Gossip as cultural learning. Review of 

General Psychology, 8, 111-121. 
 
22. Baumeister, R.F., & Vohs, K. D. (2004). Sexual economics: Sex as female resource for 

social exchange in heterosexual interactions. Personality and Social Psychology Review, 8, 
339 – 363. 

 
23. Baumeister, R.F., Campbell, J.D., Krueger, J.I., & Vohs, K. D. (2005). Exploding the self-

esteem myth. Scientific American, 292, 84 – 91. Reprinted in Scientific American Mind: 
Thought, ideas, brain science (2005), Vol 16, No. 4, pp. 50-57. 

 
24. Vohs, K. D., Baumeister, R.F., & Ciarocco, N. (2005). Self-regulation and self-presentation: 

Regulatory resource depletion impairs impression management and effortful self-presentation 
depletes regulatory resources. Journal of Personality and Social Psychology, 88, 632 - 657. 

 
25. Perez, M., Vohs, K. D., & Joiner, T.E. (2005). Discrepancies between self- and other-esteem 

as correlates of aggression. Journal of Social and Clinical Psychology, 24, 607-620.  
 
26. Wallace, H.M., Vohs, K. D., & Baumeister, R.F. (2005). Audience support and choking 

under pressure: A home disadvantage? Journal of Sports Sciences, 23, 429-438. 
 
27. Holt-Denoma, J.M., Gordon, K.H., Bardone, A.M., Vohs, K. D., Abramson, L.Y., 

Heatherton, T.F., & Joiner, T.E. (2005). A test of an interactive model of bulimic 
symptomatology in adult women. Behavioral Therapy, 36, 311 – 321.   

 
28. Heine, S. J., Proulx, T., & Vohs, K. D. (2006). Meaning maintenance model: On the 

coherence of social motivations. Personality and Social Psychology Review, 10, 88-110. 
 
29. Bardone-Cone, A.M., Abramson, L.Y., Vohs, K. D., Heatherton, T.F., & Joiner, T.E., Jr. 

(2006). Predicting bulimic symptoms: An interactive model of self-efficacy, perfectionism, 
and perceived weight status. Behavior Research and Therapy, 44, 27-42. 

 
30. Bruyneel, S., Dewitte, S., Vohs, K. D., & Warlop, L. (2006). Sweet instigator. Choosing 

increases susceptibility to affective product features. International Journal of Research in 
Marketing, 23, 215-225. 

 
31. Vohs, K. D., Mead, N. L., & Goode, M. R. (2006). The psychological consequences of 

money. Science, 314, 1154 - 1156.  
 
32. Vohs, K. D. & Faber, R.J. (2007). Spent resources: Self-regulatory resource availability 

affects impulse buying. Journal of Consumer Research, 33, 537-547. This article was the 
most cited article one year later of those published in JCR in 2008. 
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33. Baumeister, R. F., Vohs, K. D., DeWall, N., & Zhang, L. (2007). How emotion shapes 

behavior: Feedback, anticipation, and reflection, rather than direct causation. Personality and 
Social Psychology Review, 11, 167 - 203. 

 
34. Vohs, K. D., Baumeister, R. F., & Chin, J. (2007). Feeling duped: Emotional, motivational, 

and cognitive aspects of being exploited by others. Review of General Psychology, 11, 127 - 
141. 

 
35. Baumeister, R. F. & Vohs, K. D. (2007). Self-regulation, ego depletion, and motivation. 

Social and Personality Psychology Compass, 1, 115-128. 
 
36. Baumeister, R. F., Vohs, K. D., & Funder, D. C. (2007). Psychology as the science of self-

reports and finger movements: Whatever happened to actual behavior? Perspectives on 
Psychological Science, 2, 396 - 403. REPRINTED IN. Agnew, C. R., Carlston, D. E., 
Graziano, W. G., & Kelly, J. R. (Eds.), Then a miracle occurs: Focusing on behavior in 
social psychological theory and research (pp. 12-27). New York: Oxford University Press.  

 
37. Baumeister, R. F., Vohs, K. D. & Tice, D. M. (2007). The strength model of self-control.  

Current Directions in Psychological Science, 16, 351–355. 
 
38. Vohs, K. D., Baumeister, R. F., Schmeichel, B. J., Twenge, J. M., Nelson, N. M., & Tice, D. 

M. (2008). Making choices impairs subsequent self-control: A limited resource account of 
decision making, self-regulation, and active initiative. Journal of Personality and Social 
Psychology, 94, 883 - 898. 

 
39. Vohs, K. D. & Schooler, J. W. (2008). The value of believing in free will: Encouraging a 

belief in determinism increases cheating. Psychological Science, 19, 49 - 54. 
 

40. Vohs, K. D., Mead, N. L., & Goode, M. R. (2008). Merely activating the concept of money 
changes personal and interpersonal behavior. Current Directions in Psychological Science, 
17, 208 - 212. 

 
41. Holm-Denoma, J.M., Joiner, T.E., Vohs, K.D., & Heatherton, T.F. (2008). The 'freshman 

fifteen' (the freshman five actually): Predictors and possible explanations. Health 
Psychology, 27, S3 – S9. 

 
42. Krueger, J. I., Vohs, K. D., & Baumeister, R. F. (2008). The allure of self-esteem: A mirage 

after all? American Psychologist, 63, 64-65. 
 
43. Janssen, L., Fennis, B. M., Pruyn, A. Th. H., & Vohs, K. D. (2008). The role of regulatory 

resource depletion in the effectiveness of social influence techniques. Journal of Business 
Research, 61, 1041-1045.  
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44. DeWall, C. N., Baumeister, R.F., & Vohs, K. D. (2008). Satiated with belongingness? 
Effects of acceptance, rejection, and task framing on self-regulatory performance. Journal of 
Personality and Social Psychology, 95, 1367-1382.  

 
45. Cain, A.S., Bardone-Cone, A.M., Abramson, L.Y., Vohs, K.D., & Joiner, Jr., T.E. (2008). 

Refining the relationships of perfectionism, self-efficacy, and stress to dieting and binge 
eating: Examining the appearance, interpersonal, and academic domains. International 
Journal of Eating Disorders, 41, 713 - 721. 

 
46. Fennis, B. M., Janssen, L., & Vohs, K. D. (2009). Acts of benevolence: A limited-resource 

account of compliance with charitable requests. Journal of Consumer Research, 35, 906 - 
924. 

 
47. Schmeichel, B. J. & Vohs, K. (2009). Self-affirmation and self-control: Affirming core 

values counteracts ego depletion. Journal of Personality and Social Psychology, 96, 770-782. 
 

48. Zhou, X. Vohs, K. D., & Baumeister, R. F.* (2009). The symbolic power of money: 
Reminders of money alter social distress and physical pain. Psychological Science, 20, 700-
706. *Authorship input equal. 

 
49. Fennis, B.M., Janssen, L., & Vohs, K.D. (2009). Impaired self-control can promote prosocial 

and health-fostering behavior. Psychology and Health, 24, 25. 
 
50. Dahl, D., Sengupta, J., & Vohs, K. D.* (2009). Sex in advertising: Gender differences and 

the role of relationship commitment. Journal of Consumer Research, 36, 215 - 231. 
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